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Webpage Registration

Beusable

Detailed page registration guide: [02. Beusable signup and page registration and installation > 3. Page registration]

Detailed code installation guide: [02. Beusable signup and page registration and installation > 4. Beusable installation]

Code installation confirm guide: [02. Beusable signup and page registration and installation > 4. Beusable installation

> 02.3.2. How to confirm code installation]

Sign up and Page Code Confirm Code View Report
Subscribe a Registration Installation Installation
Plan
Beusable beusable@4grit.com, Pro Plan is in use. 322,287 PV available &) R
http://www.beusable.net Q + Register Page 7 Edit || <> Tracking Code
Agrit.com e My Group 1 ~
beusable.net ~ Apr . Analysis Tracking Start End Weekly
Bes St PV Status Code Date Date Report il
Beusable_Main —
My Group 2 & 58763 Running v 90101 2020-12:3 @D \/» Repon\/\
My Group 3 GEED http://www.beusable.net/ —
My Group 4
Beusable_uxheatmap - N\
& 12663 Running v 19-01:01 20201231 @D (> Report )
EITIY http://www.beusable.net/uxheatmap . ,/
Beusable_pricing ~ \
& 22m Running v 2019-01-01  2020-12-31 m (> Report )
EITID http://www.beusable.net/pricing ~ 7
Beusable_contact —
& .o Running v w001 20023 @O (- Report )
GEE  http://www.beusable.net/contact ~—
Beusable_why - N\
& s Running v 19-01:01 20201231 @D (> Report )
EITI http://www.beusable.net/why . %
Beusable_book
@} 10,269 Uninstalled Inspect 2019-01-01  2020-12-31
CZE) http://www.beusable.net/book
Beusable._lecture -
& o Running v w001 20023 @O (- Report )
GEED http://www.beusable.net/lecture ~—
Main Page .
{EJ} Uninstalled Inspect 2020-02-28 Nonstop
EED https://www.beusable.net/
Main Page .
{C} Running v 2019-12-20 Nonstop >

EED https://www.beusable.net/

Register a page to analyze through [Registration Page]. After registering the page, install the issued code and

proceed confirm installation process.
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Using Beusable - Heatmap

Detailed heatmap tool option guide: [04. Heatmap]

Heatmap provides most of core features of Beusable. The following information is accessible through heatmap
and its various segmenting options.

Beusable 7 GZED (koljalen) ~

‘= > [RegExP]Beusable - Main (ko|jalen) > Reporting Heatmaps  Feb 22,2020 - Feb 28,2020

Reporting Heatmaps
B 96.2% 0.2% 3.6% Referrer | All v

Analytics
. 1111 PV
New Returning Click Scroll  Path 130y

aring Referrers

Segmenting CTA

Retake Screenshot

Report Error

1) Referrer (Inflow channel) & The New/Returning users

New Returning ~ Referrer | All v

The changing user's UX experience per different inflow channels or new or returning users can be observed.

2) Device (Heatmap per device type)

B 82.9% 3.0% 14.1%

Discover what kind of UX experience is occurring depending on various device types such as desktop, tablet, and
mobile phone.
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3) Click heatmap

Detailed click heatmap guide: [04. Heatmap) > 6. Click Heatmap]

B 93.2% 0.2% 6.6% Referrer | All v

. 7,844 PV
New Returning Move  Scroll  Path 3745 Uy

Clicks 477
Click Rate 8.9%

Clicks per PV 0.1
Click PV Rate 6.1%

Hover Click Rate 19.9%
Hover Click Time 0.1s

Click heatmap shows the clicked area and frequency of clicks within the corresponding page and referrer. Click
heatmap indicates where the user's consumed final content. Understand the user's conversion and intention to
the selected page.
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4) Mouse move heatmap

Detailed Mousemove heatmap guide: [04. Heatmap > 7. Mouse move heatmap]

B 96.5% 0.2% 3.3% Referrer | All v

N Returni Click Scroll  Path 1054 PV
ew eturning IC Cro a 573 UV

User's mouse cursor movement highly coincides with the gaze path of the users in their content exploring.
Through the mouse move heatmap which indicates the cursor move path, one can understand the
delivered(gazed) content, the content the users most interested in and progressively find a specific content's
exploration pattern of general users.
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Beusable
5) Scroll Heatmap and attention graph

Detailed scroll heatmap & attention graph guide: [04. Heatmap > 8. Scroll heatmap and attention graph]

[ o2 [ 67% Referrer | All v

7,708 PV
v v i i Live Heatmap '
4 New [ Returning Click Move @ Path v F 3685 UV

On this point, all users focused an average of 25.6 sec and 92% of the users have reached.

Scroll heatmap indicates the reached percentage of the users per each page height. Attention graph suggests the
duration time of the users and the percentage of the reached users at a particular page height with a line graph.
Comprehensively understanding both of scroll heatmap and attention graph, one can understand the size of users
who reached specific content at a certain height and whether the users focused or skipped the content at that
location through duration time.

© 4GRIT 2017. All Rights Reserved. 7



Beusable

6) Tap Heatmap

Detailed attention graph guide: [04. Heatmap > 9. Tap Heatmap

e o
11202 S0PV
New Sxvumg ° 2oza e 1 @ Live Healmap P

What content was chosen by the user? Through the tap/double tap heatmap, we can check the contents mobile
users chose and also the number of people.
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Beusable
7) Zoom Heatmap

Detailed attention graph guide: [04. Heatmap > 10. Zoom Heatmap

v rames 110 () @ tveHaamap | N7 v @rarnrs 116 (R s @ LwHamp

Are you curious about the content we put effort into for the users to view in detail? With the zoom in/out heatmap,
we can check what contents drew the users' attention.
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8) Swipe Heatmap

Detailed attention graph guide: [04. Heatmap > 10. Zoom Heatmap

S1.202840PY
o (@ Bxtum
Now (8 Fwtumig ‘ Q @ tvereamap 0T

Are you curious about the mobile users' content navigation experience? Though the swipe vertical and swipe
horizon heatmap, we can check the user's content navigation experience of different areas and contents.
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9) Path Plot (Sequential flow of page exploration)

Detailed attention graph guide: [04. Heatmap > 12. Path Plot]

[ oz [J 67 Referrer | All ~ ‘Paék Plot

7,708 PV
New Retuming  Click  Move  Scroll @ T Activity Statistics

ALL
—
Navigation Flow
Sequence Content Type / Action Duration
o
3 I
Link
2 / Click o1s
- 3 Link
3 L Ootod J / MouseOver 01s

Link

4 Features / MouseOver 028
Link

5 hy Beusabl / MouseOver 01s
" 3 Link

6 [Beusabie] / MouseOver 0s

Path Plot shows the normalized Gaze Plot which represents the entire users' gaze path. Also, information related
to the user's exploration flow, duration time and the main event occurred is provided
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10) Live Heatmap

Detailed hidden feature guide: [04. Heatmap > 13. Live Heatmap]

[] 04% [ 40% Referrer | All v

. 456 PV
i i Live Heatma
New Returning Click  Move  Scroll @ @ p 239UV

577 Hovers 1 759 Hovers

) 296 Hovers (® 386 Hovers 496 Hovers () 332 Hovers vers

€D 145 Hovers
€D 64 Hovers

€D 104 Hovers 39 Hovers

€D 53 Hovers 37 Hovers

&) 49 Hovers

34 Hovers
15 Hovers

Beusably

Set date Spread Referrer New Total of Analysis

—_—m—m—— o Click Move Exposure  Interest
e At @ 1125y

Live Heatmap allows you to view the heatmap of the content area that generates hidden menus or layers.
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Beusable
Using Beusable - Menu

1) Reporting heatmaps

Detailed reporting heatmap guide: [05. Reporting heatmap]

Beusable 7 EETD https://www.beusable.net/
= O RHE_I(simple)

Reporting Heatmaps

uistle | M22 HHE
Sep 17,2019 - 0ct 16,2019 &

- = A
+
Reporting Heatmaps =y e » sanz [an o Click Analysis
Click Count Unique Click
A7 Hye Move  Scroll  Path @) Live Heatmap ‘3;;: ‘”’
Click Count Rank B Hw
Y3 % HES YA
® Click Count
1,000
500
0
19 39 59 %

191. 995 Clicks

X position : 1,200px
signin y position : 27px

size 1100 x 36 (px)

Click Rate 375%

i SerolltoClick ~ 28.5%

Click PV Rate HoverClick 0.1 sec

263% 1
Hoverto Click ~ 28.4%

= Clicks

M
"\ / VATVAVaVa

09-17 0921 0926 10°01 10-06 10-11 10-16

Reporting heatmap summarizes the essential statistical information of heatmap into a report. The detailed
information of the click heatmap, the mouse move heatmap, the scroll and attention level, exploration flow
sequence can be understood.

‘Reporting Heatmaps’ of click heatmap and mouse move heatmap.

The ranking information of the content in which the users have clicked or hovered a cursor and its additional data
are provided.

‘Reporting Heatmaps’ of scroll heatmap

The user's activity level between the above the fold area and below the fold area can be compared. And
numerical information about scroll reached percentage per page height can be understood.
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‘Reporting Heatmaps’ of tap heatmap

Based on the total number of taps within the page, the 10 top ranked contents with the most tap counts are
provided under the Tap Count tab. Tap Count statistic aggregates and analyzes link and button elements only.

‘Reporting Heatmaps’ of zoom heatmap

Based on the total number of zoom in/out within the page, the 10 top ranked contents with the most zoom in/out

counts are provided under the Zoom In Count tab.

‘Reporting Heatmaps’ of swipe heatmap

Total up/down, left/right swipe events occurring within the page are counted.

‘Reporting Heatmaps’ of Path Plot

The path plot can be played, and the confidence interval of user's activity sequence is provided. Also, detailed
information such as a retention rate and duration time per each activity can be understood.

2) Analytics

Detailed analytics guide: [06. Analytics]

Beusable a (olsen)

= R
= > [RegExP] Beusable - Main (koljalen) > Analytics ~ Feb01,2020- Feb29,2020 &
»
B g Visit Analytics = 2020.02.01 ~2020.02.29  Total: 8630PV,
The distrib
Analytics UV data ha cluded)
. PV (Page Views) UV (Unique Visitors)
-pv o Retming o New = UV
500 00
300
600
20
200
100
0 o
o o2os 02’08 012 w26 0’20 0224 w28 0201 | 0204 | 0207 | 0210 0213 0216 0219 0222 | 0225 0228

Average PV per UV Average Duration

Pviw = Mean Duraton Time
20 1omos
6m 408
10
am20s
0 omos
oo o204 o208 oz [0 ) 02724 w2 o ozos  o2os w2z D w0 0 o2
Exit Rate Inflow Channel
Referal
- it Rate() . Social
100% earc
100% Search
0%
0%
so%
0%
0%
o o ot
w1 o2os 0208 0wz [0 020 [ [ External Direct
User Flow Analytics
Inflow Conversion

/" % beusablener " https:/tool.beusable.net/dashboard

P
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This report summarizes and analyzes the indicators related to users. The provided indicators can be broadly
classified into visit analysis, page inflow and conversion analysis, and environmental analysis.

3) Comparing referrers

How to set Comparing Referrers guide: [07. Comparing Referrers > 2. Comparing referrers > 07.2.1. How to compare
referrers]

Beusable =4 (koljalen)

> Comparing Referrers  Feb 01,2020 - Feb 29,2020

= R’
kS
Comparing Referrers ~ sync A8 setings @)
[EEED) (0 oox [0 66x  Referrer | Al - Doz [ 6s%  Referer beusable.net (32.2%) v
Comparing Referrers
@ New [ Rewming  Cic  Mow Path ISP Vs @ New [ Rewming  Cick  Move Path "
oy ot

126807

The heatmap tool is shown on the left and right side allowing a useful comparison of various referrers or
segments. Overall UX such as user's interest, activity, behavior information, and content flow can be compared.
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4) Segmenting CTA

Detailed CTA report guide: [08. Segmenting CTA > 2. CTA user statistics report]

Beusable

Beusable o (olalen) = R
= [RegExP] Beusable - Main (ko jaen) Segmenting CTA | Feb 01,2020 - Feb 29,2020 & Result
+
02% 6.6% Referrer | All < | CTA User Analysis
CTA Clicked CTA Unclicked
CTA (Clicked)
Segmenting CTA

Referrers of who ‘Clicked"

Rank Rate(%)
1 beusable.net/ 60%
2 beusable.net/ko/ 26.9%
3 Direct 4.2%
4 beusable.net/ko/about/ 2%
5 beusable.net/ko/pricing/ 1%
6 beusable.net/ja/ 0.7%
7 beusable.net/ko/contact/ 0.7%
8 beusable.net/ko/features/ 0.7%
9 beusable.net/en/ 0.5%
10 beusable.net/ko/feature-uxheatmap/ 0.5%

PV (Page View)

~ Clicked = AllUsers
500
< | CTA User Analysis < | CTA User Analysis
CTA Clicked CTA Unclicked CTA Clicked CTA Unclicked

CTA (Clicked) CTA (Unclicked)

\ Signin ;

The indicators of the users who clicked a conversion related content can be separated and compared to the entire
users. The characteristics of the users who converted can be referred for inducing additional conversions.
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5) A/B Testing

A/B Testing: [09. A/B Testing > 1. Overview]

Setting A/B Test: [09. A/B Testing > 2. A/B Testing and code installation]

A/B Testing Result Guide: [09. A/B Testing > 3. A/B Testing result]

Beusable 7' EZE) htps//www.beusable.net/ko/
‘= 5 % [Exact] Beusable - Main(ko) > A/B Testing List

2
X

X?ﬁle'resting

Register a page to compare
the performance with this page.
A/B Testing gauges and compares After
the comprehensive performance of pages.

< A/BTesting Report

Before

Conversion

P Rate

Beusable

In Beusable, redirect split for A/B Testing can be executed simply by URL registration. Prepare B page to

compare results with existing page, and easily conduct A/B testing and analyze UX results.
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6) Funnels

Beusable’s Funnel Overview: [10. Funnels & Session Report]

' X https://tool.beusable.net/signin

Beusable

= tool.beusable.net Funnels List
»

Analyze user’s retention and drop off rate
of the user flow with Funnels.

FUNNELS

Previously, set the user's exploration flow with the registered pages in Beusable. Then the actual user's step by
step retention and exit rate status can be analyzed. The report also shows the inflow and dropped ratio of each
step enabling fast diagnose of problematic pages with high exit rate. And the session report of each step plays the
individual user's specific exploring behavior and flow within or the corresponding page.

© 4GRIT 2017. All Rights Reserved. 18



(1) Funnel represents the exploration flow in between pages.

Howe to set a funnel guide: [10. Funnels & Session Report > 3. Funnel Registration]

Funnel report guide: [10. Funnels & Session]

' [EZZ) https://www beusable.cop/

Beusable

= > beusablecojp > Fumels > cojp-Fumnels 0ct1,2019-00t30,2019 <

< | co.jp - Funnels
New [g Retuming R Sessions: 139 | L Conversion Rate: 0.7%

1. Main 2. Company

Los it

100 % ' secsms 14.4 % Sesons

Funnels

Total Steps : §

3. Service

4. Agency

=

2.2 % sessions

g

Drop Off Drop Off

85.6% ¢ 10.1% ¢
o infow > ; nfow >
(sessions) oropped > (sessio Dropped >

Drop Off
2.2%

N o >
(session: Dropped >

% -

Drop off
14% &

B fow >
(sessions Dropped >

Beusable

5. Contact

9 Converted )

User Behavior Flow  Unit: PV
Step 1 Main
31 (44.3%)
Step 2 Company
21(30.0%)
Step 4 Agency
5(71%
fourgrit atlassian net/browse/BEUS-2465
Direct
2(29%

ete
00%)

Step3
Service

hitos://wunw beusable.co.p/service/

Em

/agency
16 (229%
/company
9(129%)

https://www.beusable net/ja/
6(85%)

Step 1 Main
3(43%)

ete
467
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Beusable

(2) Session Report shows the detailed exploration flow of a user within a page or in between

pages.
Session report information (List information): [10. Funnels & Session Report]

— =em
100% 14.4% 43 2.2% 07

E e e ool o)
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Applying Beusable analysis

Detailed Quick Checklist guide: [11. Applying Beusable Analysis > Quick Checklist]

With quick checklist provided by the Beusable guide, one can understand how to apply and analyze the page with
Beusable.

Find out what people are focusing on.

Investigate which information can be removed to concentrate user's attention.

Analyze the most optimal location to place a CTA or banner advertisement.

Find out whether users are just skimming through the page.

See which content users are ignoring within the page.

Find out if there is an element which users are hesitating or hovering the cursor around.
Check if the critical information is being correctly exposed on different device types.
Diagnose whether there is an element disrupting users to scroll.

See whether users are clicking non-clickable elements.

® © @@ ®weE G

Find out which content are really viewed by users.
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